






Most young F1 fans in France, Poland and the UK
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MAJORITY OF THE  
EUROPEAN F1 FANS IS  
OVER 40 YEARS OLD

9



F1 fans use Facebook and YouTube to keep up to date with F1
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FOLLOW FORMULA ONE

10



SPORTS MEDIA PROFILER 

THE HOURS
BEFORE

THE FINAL

THE HOURS
DURING
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THE HOURS
AFTER

THE FINAL

Sometimes, as a sponsor, there is a segment of fans that you just cannot reach. This can be extremely frustrating. You know that they are 
out there, you have tried everything you can think of, but still you can’t manage to make contact with them. It is practically impossible to 
have any impact on this group. Where are the fans that you are not reaching, how do they behave, and how can you connect with them?

 
This is the black box of sponsoring. But there’s good news: Blauw Sponsorship Impact has cracked the code. Through our Sports Media 

Profiler we advise sponsors in detail how relevant target audiences use media in relation to their sport.
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At the right moment In the right place With the right content

INCREASE
SPONSORSHIP REACH

INCREASE
SPONSORSHIP IMPACT

REDUCE WASTE  
OF MEDIA INVESTMENTS
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BLAUW SPONSORSHIP IMPACT
Understanding the true impact of global sponsorships

Our mission is to help global brands optimise their sponsoring strategy by 

providing insights into the impact of sponsorships on brand strength. We 

believe the true value of sponsoring lies in building emotional connections 

with fans, so our insights focus on proving and improving those 

relationships. We work with global brands on insights that enable them to 

continuously improve the impact of their sponsorship on brand strength. 

GET IN TOUCH!

Eva Gerritse 
Business Lead - Blauw Sponsorship Impact

T 0031-6-11355095 
E Eva@blauwsponsorshipimpact.com
W www.blauwsponsorshipimpact.com


